




W
he

re
 to

da
y’

s 
su

cc
es

s-
dr

iv
en

 le
ad

er
s 

st
ay

 c
on

ne
ct

ed
 to

 th
e 

de
al

 e
co

no
m

y.

Run of Site Sponsorship
We offer high-impact Run of Site campaigns.  
Advertise at 100,000 impressions per month 
within the pages of TheDeal.com and reach the 
dealmaking community searching for insight into 
the deal spectrum of activities—from M&A and 
private equity to international dealmaking news 
and trends with:

•  1 over-sized creative placement to rotate across 3 ad positions, 
   2 of which are above the fold, 
   (except for Deal Video where all 3 ad position appear above the fold)             
h throughout the TheDeal.com   
•  Text Link on Sponsor List: A live link on the homepage with 
    your company name.

Button Sponsorship
Advertise on different sections of TheDeal.com 
to align news and information relevant to your 
market. This sponsorship includes:

•  125x125 button to appear on the section of your choice: 
   Home Page, Dealscape, Corporate Dealmaker or The Magazine. 
•  Text link on Sponsor List: A live link on the homepage with 
    your company name.

The Deal Pipeline Sponsorship
Connect your brand and marketing message to 
a closely guarded niche audience of over 20,000 
dealmakers and growing. As one of only two 
advertisers for this product, your message will 
be top of mind and leave a lasting impression for 
maximum results. This sponsorship includes:

•  Your ad is guaranteed to display 50% of the time the page loads.
•  Text Link on Sponsor List: A live link on the home page with 
    your company name.

For more information on these sponsorships or to learn more about customizable 
online opportunities, contact your sales representative or Mickey Hernandez, 
Manager, Advertising Operations, at 212.313.9270 or mhernandez@TheDeal.com.
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TheDeal.com Visitors 
Geographic Breakdown*:

82.55% North America
10.15% Europe
5.43% Asia
1.87% Other 

Average Time Spent on 
Site:  2 min., 45 sec.*

74% of The Deal.com’s 
audience is returning 
visitors to the website*

* Source: The Deal’s own data, period 
   October 2008-February 2009.


