
The Deal magazine e-newsletter 
spotlights news, signature columns 
and features from The Deal bi-weekly. 
Featuring exclusive abstracts 

and links of top headlines, The Deal magazine 
e-newsletter provides readers with the information 
they need to stay ahead of the curve.

With delivery every Monday, The Deal magazine 
e-newsletter reaches readers when they are most 
likely to make business-to-business buying decisions. 
Moreover, our database of subscribers is entirely opt-in, 
meaning you firm is certain to connect with an 
audience that is active and engaged with our content. 
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Readership Breakout
The Deal magazine e-newsletter enables 
you to reach a highly qualified, targeted 
audience with your marketing message:  

Business & Industry 
Total: 18,728

Job Function
Total: 18,728

C-level 30%

Senior Management 62%

Other Titled Personnel 8%

Corporate 40%

Financial 45%

Professional Services 14%

Other 1%

Dealmakers from Irving Place Capital, Wilmer 
Hale, Sullivan Cromwell LLP, Lazard and others 
will explore the changing landscape for M&A at 
The Deal's M&A Outlook 2009 on November 11 
&12 at the Grand Hyatt New York.  Join them to 
get the scoop on M&A trends and forecasting for 
2009.  Visit http://www.maoutlook2009.com for 

details.
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Top Story Semi-Americans
Meredith Whitney and Richard Bove may be the highest profile 
analysts aound, but they don't make the II grade, and the media 
continues its search for real Wall Steeters. Full Story

Postponing the inevitable?
Exercise of pay-in-kind options may be a bad omen for PE-backed 
companies. Full Story

The new normal
Amid the gloom, bankers go to work -- a few buyouts here, a couple 
of mergers there. Full Story

Beating the clock
Bankruptcy's new compressed timeline.
Full Story

Fonts of wisdom
Three publishers offer solutions to the 
dire state of print. You don't know 
whether to laugh or cry. Full Story

Only semantics
Tech startup AdaptiveBlue helps boost 
Internet IQ, and Lehman Brothers lives.
Full Story

Tinkering at the edges
The Fed allows private equity firms to 
boost passive stakes in banks, but 
buyouts continue to be difficult. Full Story

Clear-cut solution
Scientists find a way to end the 
financial crisis. Full Story

Four hostile bidders call it  
quits
Oct. 13: EdF, United 
Technologies, Waste 
Management, Vishay all drop 
hostile bids. Full Story

2010 Net Rates

Advertising Specs

The Deal magazine e-newsletter 
468x60 Banner	 $2,000/week
338x280 Banner	 $2,000/week
Both	 $3,500/week

Maximum banner file size: 20K
All banners must have a border
Image must be in .jpg or .gif format only
Maximum looping: 3x

 

Send materials to:
The Deal – The Deal magazine e-newsletter
Attention: Diane Abramson
105 Madison Avenue, 5th Floor
New York, NY 10016
P: 212.313.9397 F: 212.481.7794
E-mail: dabramson@TheDeal.com


